“The old rules of public relations don’t
work like they once did, and it’s easier
than ever to do it yourself, if you know
how to think about it.” *

On Wednesday, Aug. 10, Maui non-
profits, business owners and professionals
will meet with Kihei entrepreneur and
marketing expert James Jacobson to learn
how to market their businesses more ef-
fectively while also helping to solve the
media’s biggest problem. Jacobson will al-
so show participants how to gain priceless
press coverage from newspapers, maga-
zines, television and radio.>

As we slowly emerge from the recent
recession, Maui nonprofits, business own-
ers, professionals and entreprencurs are
taking stock of their operations. Many re-
main tentative about spending money on
new marketing efforts.

“There’s a marketing and public rela-
tions truism that says the best time to get
attention for your business, product or
service is during hard times,” Jacobson
said. “But if you're worried about how to
pay the electric bill this month, i's not
likely you’re going to want to spend mon-
ey on marketing. And you don’t have to.”
Jacobson’s - background in television
and radio production gives him a unique
perspective on public relations. It also
helps the books he publishes through his
company, Maui Media, become best-
sellers.

“Random House, which published the
hardcover version of  Archbishop
Desmond Tutu’s God Has a Dream, had
given up on Father Tutu and claimed that
they couldn’t get any interest from the
media,” Jacobson said.

“But I knew they were just being lazy,
just moving on to the next title,” he said.
“When I published the audiobook version
of the ttle, I got Father Tutu on several

television shows, including 7he Daily

Show with Jon Stewart... and The Oprah
Winfrey Show. Because of Father Tutu’s
tight schedule, Oprah even lent us the use
of her private jet, so [ can actually say that
I've flown on Oprah’s plane.”

“When my own book came out,” Ja-
cobson said, “I wanted help with the PR
campaign, so [ hired a New York City
publicist with an impressive resume and
dozens of glowing testimonials from au-
thors | respect. I paid her $10,000 over
three months, and in return she got me
absolutely no press.

“Nothing,” said Jacobson. “So I fired
her and got myself on Jay Leno, CNN,
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Training” on
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at Kahili Golf
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dated “Congruent
Marketing” class
that moming.

How Small Business Owners
on Maui Can Make a Big Splash

Gain international media exposure without leaving

Maui (except to appear on Oprah and CNN).

dozens of local network affiliate evening
news shows and hundreds of magazines
and newspapers. I did about five radio in-
terviews a day including NPR, and live
studio appearances with Leeza Gibbons—
twice. All for a book about dog medita-
tion,” he chuckled.

“The bottom line may seem obvious,”
Jacobson said, “but you have to think the
way a journalist thinks.”

“I’s a different mindset than most
nonprofits, business owners and profes-
sionals have, bur, if you think about it
every day, editors and producers head to
work hoping that they will have enough
quality content to fill their magazine,
newspaper, television show or radio pro-
gram.” :

“But it’s not enough to have informa-
tion—especially not these days,” he said,
“when we all suffer from information
overload. Stories must be well-conceived,
well-written, interesting, relevant and cap-
tivating. Give editors and producers a
good story that their specific audience will
love, and you have solved their number
one problem and helped your business in
the process.”

Jacobson will teach Maui nonprofits,
business owners, entreprencurs and pro-
fessionals how to be their own (and best)
public relations expert in his “Public Rela-
tions & Media Training” at 2 p.m. on
Wednesday, Aug. 10, at Kahili Golf
Course. S

Jacobson will also teach a newly updat-
ed version of his popular “Congruent
Marketing” class that morning,

Each class is $97, with a $50 discount
for taking both trainings. More derails
and a registration form are available at
www.MauiMarketingMastermind.com.

“Once you have the right mindset and
you understand what makes a good story,
you are 90 percent of the way there,” Ja-
cobson said.

“Even the smallest Maui business can
have local, national and even international
presence if they do what I suggest,” he
said. “All they need is a computer and a
telephone.”

For free mini-video-trainings from Ja-
cobson, visit www.facebook.com/Maui
Marketing.

For additional assistance, contact Mol-
ly Jacobson at (808) 344-4800, ext. 384,
or molly@mauimedia.net. Contact James
directly at (808) 344-4800, ext. 88, or
jji@mauimedia.net. @
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on Wednesday, Aug. 10, from noon to 1
p.m.

This free presentation asks “How do
you define yourself? What sets you apart
from your competition in the business
market?” This requires that you self-create
a niche and tell your clients or customers
who you are and what you provide. You
differentiate your service and produce in
terms of qualities and characteristics.

Dr. Santry serves as CEO and Master
Coach-Consultant-Trainer of Life & Suc-
cess Adventures. He enjoys helping people
turn their passion and purpose into profit-
making businesses.

To make reservations, call 873-8247.

Turn Your Craft Or Hobby Into
a Small Business

The Maui Country Business Resource
Center will present “How To Turn Your
Craft Or Hobby Into A Small Business”
by Francine M. Fernandez on Monday,
Aug. 15, from noon to 1 p.m.

In this workshop, you will learn what

Maui Weekly's Cards & Coupons section...

you need to do to turn your craft or hobby
into extra income. This workshop will in-
clude steps you need to take on setting up
your home-based business, organizing
your files, pricing your items to make a
profit, where you can sell your items, how
to create a business plan and how to mar-
ket yourself.

Fernandez is a lifelong lover of crafting,
including crocheting, embroidery, sewing,
jewelry- and lei making and more. She has
turned her hobby into a business and sells
her handcrafted items at craft fairs and on-
line.

To make reservations, call 873-8247.

Hawaiian Air raises bag fee

Hawaiian Airlines announced last week
that it will hike the fee for a passenger’s
first checked bag from $10 to $17 for in-
terisland flights. The change will begin on
Sept. 1. Itis the first baggage fee hike since
2009, according to the airline. The com-
pany said it will grant exemptions in some
cases, including first-class passengers and
its gold and platinum members. The fee
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